EXECUTIVE SUMMARY: PRELIMINARY FINDINGS

Goals

The goal of this research is to gather quantitative findings on
the new CB.com Homepage, Job Results Page, and Job
Description Page.

Methodology:

Unmoderated Usability Study with SUS score survey

Participants (n=104) were pre-tested for the their
motivations, ideal job attributes and decision apply criteria.

Then participants interacted with the CB.com Homepage
and JDP/JRP with this task:

Imagine yourself in this scenario:

I am online looking for a new job. | happen to come
to this website. My goal is to look for the best job,
because | don't want to spend time on applications
if it's not really right for me.

Based on the scenario above, please show us how
you would find the best job for you.

Move on to the next task when you feel you would
decide to apply or you could not find a better job.
In a post-test survey participants reported their decision on

applying, and were probed according to their decision level.

Then participants took the SUS survey.

Preliminary Findings

On average, participants scored the system usability at 84.35, which is consistent with previous moderated research
(Cl:. 82 to 87; Min: 37.5, Max: 100).

54% of the sample did not decide to apply.

The decision to apply is subtly but positively correlated with SUS at the p < 0.009 level; Effect Size = 0.25
(Spearman’s rho shows a small to medium effect).

Controlling for Age, Income, Education, Pay Type, Persona, Employment Situation, and the Decision to Apply:

When Gender changes from Male to Female, SUS Score averages a decrease of 6.14 in SUS Score at the p < 0.03 level.

When interacting Education with Decide-to-apply -Gender is the only significant predictor of SUS, on average controlling for
all other variables in the model (44% of the relative weight within the model.)

The top associations with No- | did not find a good job:

In order of significance and effect size:

Job Title(s)/Role(s)- difficult to find (Effect 1.53, p < 0.0001)

Job Description Information — difficult to find (Effect 0.99, p < 0.009)
Location — difficult to find (Effect 0.96, p < 0.005)

Career Path Pursuits with national gender imbalances (Effect -0.21, p < 0.05)
Career Paths with standardized state tests (Effect -0.20, p < 0.05)

By looking at the participants that had a SUS of less than 60 and didn’t decide to apply, these mostly relate to location
related issues being conflated with Job Title and Filtering tasks. This seems to be the most reliable explanation for
gender influences on the decide to apply rate and the SUS score average.
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PARTICIPANTS

Income

52% of participants had an income less than
$55K (60% of the sample was between $26K —
$85K/year)

Age
64% of the sample was between 26 and 45 years
of age

Gender
46% female, 54% Male

Education
48% of participants had a bachelors degree or
higher

Current or Expected Pay Type
48% were hourly, 52% salaried

Employment Status

40% Employed Full-Time, 18% Freelance/Self
Employed, 14% Unemployed, 9% full-time
student

Persona
34% were Skilled, 24% Side-hustlers, 20%
Parental, 16% Hand-holders, 6% Discoverers

Gender
46% 15%
- 10%
20% 5%
Education

33%

27%

14%

11%
10%
5%
0%

High school diploma or  Some college, no degree  Associate's / 2 year
equivalent degree

Bachelor's / 4 year

Persona

16%

6%

I don't know what | want or what |
can do, so I'm not sure what to
search for.

14%

Under
$15,000
per year/
$7.25 ...

15%

Master's degree

| want to advance my career or |
transition to a new career, but I'm
just not sure how.

support my family, so | need a
reliable company with a good

Income

16%

13%
13%
10% 10%
8% 8%
5%
I - . I

$15,000-$ $26,000-$ $36,000-5 $46,000-$ $56,000-$ $66,000-$ $76,000-$ $96,000-$ Over
25,000 35,000 45,000 55,000 65,000 75,000 85,000 100,000  $100,000

peryear/ peryear/ peryear/ peryear/ peryear/ peryear/ peryear/ peryear/ peryear/

$7.25-$12. $12.50-$16 $17.31-$21 $22.12-$26 $26.92-$31 $31.73-$36 $36.54-$40 $46.15-$48 $48.08 ...

Age

31%
30%
25%
21%
20%
15%
12%
10%
5% 4%
0%
1825 2635 36-45 4655 55+
34%
24%

20%

just need to pay the bills to | want to make some extra money
and stay busy, so | want to work
from or near my home with decent

work-life balance. pay.

| know what | want and how to get
it, so | want a recognized company,
good employee culture, and
opportunities for advancement.
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TEST DESIGN

Job Seeker Job Search Task Job .Seeker
Goals Assessment Decide to Apply Success,
e e SUS & Demographics

Imagine yourself in this
,\ MOTIVATIONS ieaing DECIDE-TO-APPLY

Were you able to decide to apply to at least 1 job that met

Using the boves below, please descrios theideal Jobfor you. I 'am online looking for a eletyeureauirements?

(Please describe at least 3 areas.) nerOb. /happen o For reference, if you would like to review these again
PY——— come to this website. My : R :
[e= | goal is to look for the st i

best job, because | don't D

want to spend time on o i e |

[m = | . . app/,’caﬁons if it's not O Mayie-  voui oppy bu st ouldnt i a better Job because
0 ]
Job Search Criteria T e P E |

[ \ :

Anideal job would have: 100K+, 15 minutes from my home, ~ dr=====+x .
flexible, education training budget, open, culture information :

toapply to the

Job description information

ning budget |

Job Titie(s) / Role(s)

\ Based on the scenario \
above, please show us

| how you would find the

| | best job for you. :

asecton : Move on to the next task

ased on the areas you described earlier, which of these areas :
/iobl/ou feel you need to know before you decide to apply to the Whe.n yOU feel yO U wou | d S U S
(select all that apply.) deC|de tO apply or yOU

o could not find a better 10 questions

Decision Apply job. E
0 flexible tari z ]
Demographics

10 questions
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SUS & DECIDE-TO-APPLY
System Usability Score

SUS Score is good, however the majority did not decide
to apply.

* On average, participants scored the system usability at
84.35, which is precisely consistent with previous

moderated research (Cl: 82 to 87; Min: 37.5, Max: 100) 84.35
© 54% Of the Sample d|d not deC/de tO app/y Minimum Maximum Mean Std Deviation Variance Count

* The decision to apply is subtly but positively correlated with
SUS atthe p < 0.009 level; Effect Size = 0.25 (Spearman’s

rho shows a small to medium effect) Decide-to-Apply

54%

3 -
28%
26%

46%

Ranked Correlation between SUS and Decide to Apply

Decide-to-Apply (Self-Repo...
n
1

Yes- | decided to apply to the job | Maybe- | would apply, but | just No- | didn't find a good job
found couldn't find a better job

T T T T T T T T T T T T 1
40 45 50 55 60 65 70 75 80 85 90 95 100
SUS Score

6/25/19 © 2017 CareerBuilder



SUS SCORE ASSOCIATIONS Education is subtly negatively correlated with SUS Score

100
| |

So why is the usability score good and the rates —

of deciding to apply not so good?
(Let’s look at SUS first.)

SUS Score

« RE: On average, participants scored the system
usability at 84.35,

= SUS is subtly negatively correlated with
education at the p < 0.02 level (Effect Size: : 6
-0.22, Spearman’s rho — see top right graph) Ranked Gonrelation & (Fecormended
= SUS was not associated with Age, Income, v [
Pay Type, Career Path Pursuit, or Gender and SUS Score are Contdnce trt st sz © |93
. . . . associated at the p < 0.058
Employment Situation, Employment Situation, level
Persona or Gender at the p < 0.05 level (See . Tom]
Qualtrics workspace: SUS Relation to demos) P

= (Gender was associated at the p < 0.058 level i) A (o et
(Effect Size: 0.38, Ranked T-Test) - — e

Female
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DECIDE-TO-APPLY ASSOCIATIONS

So why is the usability score good and the rates of deciding to apply not so good?
(Now let’s look demographics related to the decision to apply.)

RE: 54% of the sample did not decide to apply.

» Deciding to apply is not associated with Age, Income, Education, Pay Type, Income, Employment Situation,
Persona, or Career Path Pursuit.
= Gender is associated with the decision to apply (T-Test Effect Size: 40.8%, p < 0.04; Difference: 20%)
= 55% of males decided to apply; 35% of females decided to apply (See bottom table.)

Gender - Count Average Median % E] 000000
Effect Size (Cohen's d)
Male 56 0.554 1 | 55.4% Of Males Difference Between Averages (Female - Male)
Female 18 0.354 0 35.4% of Females | contience ntervtor itfrence
Total (2) 1( 46 C 40 1
There is no statistically significant relationship between Gender and Education
Hide statistical test results ~
Ranked T-Test (R ded) H H H H
arhed st © (Gesommen : » Gender is also not associated with education at the p
P-Value 0.960 .
< 0.97 level, see left (also analyzed for a binary
Reorder | Filter: | Count v |is greater than o |eVe|S) "

Gender Count Average - Median % lz]

Female 48 4.17 4.00
Male 56 4.14 4.00

= And the decision to apply is not associated with
education at the 0.9 level (see right), which is
different from the SUS Score. « n—

6/25/19 © 2017 CareerBuilder




PRE-TEST
JOB SEEKER GOALS



TEST DESIGN

Pre-Test
Job Seeker
Goals Assessment

Let's talk about you. In a couple sentences, please tell us a little
bit about yourself and some reasons you are looking for a job.

MOTIVATIONS

Using the boxes below, please describe the ideal job for you.

(Please describe at least 3 areas.)

Compensation / Wages

Job description information
education training budget
Location

15 minutes away

P Job Search Criteria

flexible

Job Title(s) / Role(s)

Ccompany
culture information

[0 other, please expiain

Based on the areas you described earlier, which of these areas
do you feel you need to know before you decide to apply to the
job?

(select all that apply.)

[ open —

Decision Apply
[ flexible 1 1

15 minutes away

[ cuture information

education training budget

[0 Other, please explain




Participants’ reasons to look for a job

Most participants (31%) described money related topics for looking for a job. For those who described skill attributes (23%), these
observations were related to not being able to use their current or desired skill set at their job, or looking to implement skills they recently
attained from an educational program. The third highest frequency of topics (14%) were related to finding a suitable company culture. Many
participants (12%) identified their parental role in their family first or indicated that this was the sole reason for looking for a job.

Related topics such as seeking security, enjoyment, work/life balance, working from home, may easily be related to previous said topics,
however the individual observations in those topics seem to less clearly fit, relative to other participants’ indications in that group (e.g.
seeking more security, could be related to predictable schedule/hours or simply more money.)

Count
Lets talk about you. In a couple sentences, please tell us a little bit about

, , M seeking more money 31.21%
yourself and some reasons you are looking for a job. :

M seeking to use existing or new skills attained 23.57%

40.00% M seeking a new company culture or team 14.01%
31.21% B seeking to provide for my family 11.46%

3000% seeking a change in schedule/hours 8.28%
20.00% B seeking more security 3.82%
14.01% a6 B seeking to fulfill enjoyment/interests - 3.18%

10.00% B seeking work/life balance . 3.18%
3.82% 3.18% 3.18% 1.2T% M seeking to work from home 1.27%

0.00%
Count
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Female respondents reported their parental role almost twice as much as males as a reason for looking for a job.

The distribution of reasons for both male and female respondents are statistically equal on almost every
dimension, with the exception of reporting that their parental role was an impetus for looking for a job.

* 19.44% of the respondents who identified as female reported their children, family or parental role as part of their reason for looking for a job.
*  9.41% of respondents who identified as male, reported their children, family or parental role as part of their reason for looking for a job.

aa12% Let’s talk about you. In a couple sentences, please tell us a little bit about yourself and some reasons you are looking for a job.
N sare Male Female
) g oo M seeking more money 34.12% M seeking more money 21.78%
o B seeking to use existing or new skills attained 23.53% M seeking to use existing or new skills attained 23.61%
B seeking a new company culture or team 10.59% M seeking a new company culture or team 12.50%
B seeking to provide for my family M seeking to provide for my family 19.44%
— seeking a change in schedule/hours 8.24% seeking a change in schedule/hours 8.33%
12.50% im% B seeking more security 5.88% M seeking more security 0.00%
Female o B seeking to fulfill enjoyment/interests 3.53% M seeking to fulfill enjoyment/interests 2.18%
FZS,:, B seeking work/life balance 3.53% M seeking work/life balance 4.17%

B seeking to work from home 1.18% M seeking to work from home 1.39%



“Ideal” Attributes of a Job

A randomized set of attribute
categories were presented to
participants in order to inform their
post-test report on what was easy or
difficult to find.

The top 3 highest frequency of “ideal”
job attribute categories were:

* Location — 89%

* Schedule/Hours — 85%

* Compensation/Wages — 78%
Their “need to
knows”
also had the top 3
highest frequency.

Location >
Compensation Wages

Schedule/Hours>

Job TUEiSURgIle)

lnfmvimm abimnl/ AN

Company(s)>

Other Ideal>

12

Summary of ideal job attributes

ideal job attributes Checked Percent
Location

Schedule / Hours

Compensation / Wages

Job Title(s) / Role(s)

Job description information

Company —

Other, please explain —

100¢%

88.
84.
717.
60.
53.
39.
11.

5%
6%
9%
6%
8%
4%
5%

Checked Count Sample Size
92 104
88 104
81 104
63 104
56 104
41 104
12 104

Summary of Based on the areas you described earlier, which of these areas do you feel you need to know before you decide to apply to the job? (Select all that

apply.) - Selected Choice

Based on the areas you described earlier, which of... Checked Percent
${q://QID221/ChoiceTextEntryValue/1}
${q://QID221/ChoiceTextEntryValue/3}
${q:/QID221/ChoiceTextEntryValue/8}
${q://QID221/ChoiceTextEntryValue/4}

${q://QID221/ChoiceTextEntryValue/6}
${q://QID221/ChoiceTextEntryValue/5} —_—
Other, please explain: —
${q://QID221/ChoiceTextEntryValue/9} —_—

© 2017 CareerBuilder

Checked Count Sample Size
68.3% 71 104
46.2% 48 104
44.2% 46 104
33.7% 35 104
29.8% 31 104
12.5% 13 104
5.8% 6 104
4.8% 5 104
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TEST DESIGN

Thon, using tho toxt box please explain what made them easy
to find.

[Sv———

e —
O Sty <

[EEp—

|

C1W1A - of se oo rses wer semy o .

Post Test

Job Seeker

Decide to Apply Success,
SUS & Demographics

DECIDE-TO-APPLY

Were you able to decide to apply to at least 1 job that met
all of your requirements?

For reference, if you would like to review these again:

An ideal job would have: 100K+, 15 minutes from my home,

flexible, edlucation training budget, open, culture information

Based on the areas you described earlier, which of these areas.
do you feel you need to know before you decide to apply to the
job?

Need to know before deciding to apply:
lect all that apply.)
O Yes- I decided to apply to the job | found, because:

]

© Maybe- 1 would apply, but 1 just couldn't find a better job, bacase:

]

(O No-1 didn'tfind a good job, because:

0] other pieass xpcin:

]

O culture informtion

SUS

10 questions

Demographics

10 questions




SUS PREDICTORS

Controlling for just the basics (for now), Gender is the most significant
predictor of SUS change (we’ll get to decide-to-apply next).

«  When Gender changes from Male to: Female - averages a decrease
of 6.48 in SUS Score (p < 0.008), controlling for other variables in (top
right figure).

* when Education increases by one, SUS Score decreases by 2.05 on
average (p < 0.04), controlling for other variables in the model.

But look what happens when we interact these two terms:

* Changes in SUS Score due to Education depend on the value
of Gender and vice versa.”
= S0 in addition to the non-interaction change
when Education increases by one and Gender is: Female SUS
Score decreases by 4.79 (p < 0.01).

*However, Gender is the more significant predictor in the interaction model
at the 0.004 level (see bottom table right); compared to education alone
(Education by itself is comparatively not a significant influencer of SUS
change, when considering gender.)

Interactions between Education & Gender does result in having the most
influence on the model but only slightly more than Gender alone (see
relative weights: 44% interaction, 42% Gender) and Gender is still the
most significant (least likely to be a false positive) at the p < 0.005 level.

Regression of SUS Score with 4 explanatory variables

Guide to Linear Regression

Sample Size Method R-Squared Standard Error
104 M-estimation 0.0827 13.0
SUS Score = Gender
——— e ———— | * 0
Estimate:
Make Predictions
205 x Education
+ 0.816 X Age
0.0487 x Income
—

Coefficient of Variation

Model Fit (AICR)

0.154 98.7

Clearly significant

Male Controlling for other variables in this regression,

when Gender changes from Male to:
Significant
Controlling for other variables in this regression,

when Education increases by one, SUS Score
decreases by 2.05 on average.

The size of the green bar indicates the influence
this variable plays within this model.

. . . T Back to T
Regression of SUS Score with 4 explanatory variables ooe
Guide to Linear Regression
Sample Size Method R-Squared Standard Error Coefficient of Variation Model Fit (AICR)
104 M-estimation 0.134 127 0.151 92.8
SUS Score = Education Gender
-~ ——————
Estimate:
Clearly significant
Make Predictions Gender A
+ 0 when 56 Male Controlling for other variables in this regression,
when Gender changes from Male to:
. * Female
0.217 x Education
averages a decrease of 6.95 in SUS Score.
The size of the green bar indicates the influence
0.0439 . Income this variable plays within this model.
L, L |
+ 0.615 x Age
[, 1
+ 87.0
Parameters Relative Coefficients Lower CI Upper CI Standardized P-value
Weights Coefficients
Intercept 0.0% 86.99 79.6 94.4 0 < 0.00001
Gender{ Female] l 42.3% | 695 -11.8 -2.1 |-0.2595  0.00455
Age 0.5% 0.62 -1.7 2.9 0.0491 0.603
Income 0.5% -0.04 -0.7 0.6 -0.0115 0.901
Education 12.5% -0.22 -2.7 2.3 -0.0207 0.866
Gender{ Female]:Education I 44.1% I -4.79 -8.5 -1.0 I -0.2960 0.0124
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DECIDE-TO-APPLY PREDICTORS

Logistic Regression of Yes - decided to apply with 4 explanatory variables

Guide to Logistic Regression

Sample Size Method McFadden's R-Squared Model Fit (AlCc)
Controlling for just the basics (for now), Gender is the most significant 104 Logletio Ragression 00428 18
predictor of the decision to apply. Ves - dacided to.. probabilis
0 -t Gender Clearly significant
BRE . 1 - =Y 0 when —_____ Male Controlling for other variables in this regression,

*  When Gender changes from Male to Female, Deciding-to-Apply is on when Gender changes from Male to:

average 2.44 times less likely, controlling for age, income and Cozs o« age + Fomale

edUCaTIOﬂ at the (p < 003 |eve|) } . . ] 1is on average 2.44 times less likely

0.0478 x Income

« Education is not a significant predictor (p < 0.7) ——— —

0.0468 x Education

But look what happens when we interact these two terms:  —_—

« Changes in Deciding to Apply ( From No and Maybe to Yes) due +. -
to Education do not depend on the value of Gender and vice versa. ,-m:;,‘ E—
»« See the bottom table — The interaction variable is not Varisblo
significant; Gender is still the most significant predictor,
controlling for these demographics. Education & Gender Separate
Parameters Coefficients Odds Standardized Coefficients P-value
So next we'll control for various levels of deciding to apply.
«  (Changes from No, to Maybe, to Yes). Intercept 0089 09 0 0-912
«  This essentially means that we are exploring changes in perceptions Gender{ Female] | ] 0-41 2 iE S |
of usability, regardless of the ultimate decision to apply. Age 0.245 128 0-449 0.221
«  Then we can see if Gender or the decision to apply are separate Income -0-048 0-95 -0.288 0-431
constructs, or if they work together to influence perceptions of Education ~0-047 0.95 -0.102 0.780
usability. Interaction between Education & Gender
* And secondly, we'll explore it in the reverse case: Are there unique Parameters Coefficients Odds Standardized Coefficients P-value
attributes of gender that influence usability perceptions, which e 0,099 001 5 e
ultimately affect the decision to apply? Gender{Female] o o Fo.ves 20332 ]
Age 0.243 1.27 0.445 0.226
Income -0.048 0.95 -0.289 0.430
Education -0.024 0.98 -0.051 0.913
Gender[ Female]:Education -0.056 0.95 o.os0 0.863 |
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SUS PREDICTORS: Controlling for Decisions to Apply

Regression of SUS Score with 5 explanatory variables Regression of SUS Score with 5 explanatory variables
When decisions to apply are controlled for, education becomes a R
non-predictor all together (and so does the decision to apply).

i 0 Mal Make Predictions . Qend =
We ShOW th|S by hO|d|ng eq Ua| a” deClde tO apply OUtCOmeS -ShOWI’] s - * E‘“‘“”."" i ‘ vo23 x Pec-de-&n-nfp\ytsw-ke»?anedAm\L
in the mOdels on the rlght + 238 x  Decide-to-Apply (Self-Reported Abil.. Toomr o x Fuesten
+ When Gender changes from Male to Female averages a decrease e e T
of 5.57 in SUS Score, controlling for other variables in this oo . e e

v 821

regression at the p < 0.03 level. ——

» This accounted for 46% of the influence on SUS change.

Changes in SUS (Gender & Education separately) controlling for the Decision to Apply
The same effect happens when interacting education and gender

(When |Ooking at the the model with out the app|y decision Parameters Relative Coefficients Lower Cl Upper Cl - Standardized P-value
. . . . A . Weights Coefficients
observations) While gender by itself in both the interaction and non- rw— w7 T 375 T01 o< o-oo001
interaction model is relatively more influential on SUS than education-  gendertremale) [ 5.8y | -5.57 -10.6 1 -0.208  0.0295
the interaction between the two becomes more influential (see tables Age 0.9% 0.43 -1.9 3 0.039 0.691
ﬂgh’[) Income 0.6% -0.01 -0.7 1 -0.003 0.977
Education | 27.7% | -1.91 -3.9 0 ~0.182 0.0620
° Changes in SUS Score due tO Education depend on the Value Decide-to-Apply (Self-Reported Ability: 3 = Yes) 25.0% 2.34 -0.7 5 0.145 0.128
of Gender and vice versa. So in addition to the non-interaction
change when Education increases by one and Gender is Female, Changes in SUS with interactions between Gender and Education controlling for the Decision to Apply
SUS Score decreases by 4.75 (p <0.01 25) Paramt;ters Relative Coefficients Lower Cl UpperCl - Standardized P-value
Weights Coefficients
* However, Gender is still the most significant predictor (p < 0.0102) Intercept ek 82.10 72.5 ek 0| < 0.00001
and has only a 6% less relative weight than the interaction between ~ Sendetremarel I s | 63 e e ~0.-237) o-mo2
Gender and Educatlon Age 0.4% 0.24 -2.1 2.6 0.019 0.839
' Income 0.5% 0.01 -0.7 0.7 0.002 0.979
. i i . i Education 11.1% -0.15 -2.7 2.4 -0.014 0.908
This may mean that females with higher levels of education perceive Gender{ Female]:Education 39,00 .75 -y e To29¢|  o.aias
the system as less usable than males with higher levels of education, Decide-to-Apply (Self-Reported Ability: 3 = Yes) 16.0% 2.34 0.6 5.2 0.145 0.113
regardless of the factors that helped or did not help them decide-to-
apply.
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| nteraCtl ng Ed Ucatlon and Gender On DeClde to Apply Regression of SUS Score with 5 explanatory variables Regression of SUS Score with 5 explanatory variables

So which is it? Education, Gender or the Decision-to- L —
A p p | y ? + 1.88 x Declde-to-Ar‘Jply (Self-Re[.jorted Abili... ;';:: :I::a:'\:n;:;::(::: i’:‘:’:,:::e?e iuence o588 cucation .
Model 1: When decisions-to-apply are interacted on Com e
Gender or Education, both interaction variables are - . °"""””°m
not statistically significant at the p < 0.7 level. - o R
* @Gender changes from Male to Female averages a ch 1 SUS dus 16 Gonder & Decide 0 Aol Inforact
. . anges in ue 10 Gendaer ecClde 10 Apply Interaction
decrease of 5.60 in SUS Score, controlling for
other variables in this regression (at the p < 0.05) Parameters o @ | Cotolnts Lower i < | Uppor 1 < | e Prsue
Intercept 0.0% 94.94 85.1 105 0 < 0.00001
. . . . Gender{ Female) | 43.6% | -5.60 -10.7 -0 -0.209 0.0326
Model 2: Education is not a significant when Age >
interacted on the decision-to-apply observations: i = o - T
Decide-to-Apply (Self-Reported Ability: 3 = Yes) 17.5% 1.88 -2.2 6 0.116 0.369
N When Inl‘eracl‘/ng Educal‘lon le‘h Dec/de Z"O app/y Gender[Female]:Decide—to-Apply(Self—ReportecIm 11.9% I 1.21 -4.9 7 I0.0SO 0.701 I
Gender is the only significant predictor SUS, on
average COI’)Z‘/’O///'/’IQ for all other variables in the Changes in SUS due to Education & Decide to Apply Interaction
model (44% of the relative weight within the )
m O d e / ) Parameters aziagt.i]\g Coefficients Lower CI Upper CI g:r;;!i::gri‘zéd P-value
Intercept 0.0% 87.06 79.4 94.8 0 < 0.00001
Gender{Female) I 44.4% I -5.73 -10.8 -0.7 -0.214 0.0268
o (Model 2) When Gender changes from Male to Age 0.8 0.46 2.0 2.9 0037 0.712
Female, averages a decrease of 5.73 in SUS Score, Income 063 -0.04 0.8 0.7 -0.000  0.919
Controlling for other variables in this regression sl . 28 o o o =0.1%4| 0.0832
. B . . Decide-to-Apply (Self-Reported Ability: 3 = Yes) 24.7% 2.39 -0.7 5.4 0.148 0.124
|I’1C|Ud|ﬂg EdUCatIOH X DeCIde tO apply ( at the p < Educatmn:Decide-to-AppIy(Self-ReportedAbllitl. 1.1% I 0.59 -2.1 3.3 I 0.042 0.665 I

0.02 level)
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SUS PREDICTOR: GENDER

oefficient of Variation Model Fit (AICR) Male Eemale
13;

Clearty significant

Controlling for other variables in this
regression, when Gender changes from
- 186 x  Education LI

- — —_— « Female

Controlling for Age, Income, Education, Pay S e, | T

The size of the green bar indicates the

Pay Type

Type, Persona, Employment Situation, and the Do e |2

Q249: Which of these best des...

Decision to Apply: e BRI

plays within this

Std

Field Minimum Maximum Mean Variance Count
Deviation
When Gender changes from Male to Female,
i © 0 we0 ooy wnat | want and how .. Male 3750 100.00 87.50 10.42 108.48 56
SUS Score averages a decrease of 6.14 in SUS
e e Female 4750 100.00 80.68 15.28 233.53 48
Score at the p < 0.03 level. =
(Note: the difference in Male/Female SUS Changes in SUS due to Gender
. Parameters Relative Coefficients Lower Cl Upper..  Standardized P-value
SCOres Is 6 . 82) Weights Coefficients
Intercept 0.0% 834 74.0 105 0 < 0.00.
Gender{ Femals) 22.3% 6.1 -11.5% 1 -0.230 0.0247
. . Persona(/ want to make some extra money and stay busy, so | want . 5.1% X -9.5 3 -0.058 0.642
(¢)
This accounts for 22% of the influence on SUS Personall just need to pay the bills to support my family, so I need a... 2.2¢ -3.6 -10.7 3 -0.110  0.309
' Personal/ want to advance my career or transition to a new career, ... 1.6% -3.6 -11.2 i -0.101 0.342
Scores (See table rlght) Personal/ don't know what | want or what | can do, so I'm not sure ... 3.3% 5.7 -5.4 17 0.09% 0.316
Pay Type (.../Salaried) [ Hourly (paid a wage for each hour worked)) 9.3% 5.1 -0.7 11 0.192 0.0868
Q249: Whic...situation? [ Freelance / self employed) 6.4% -6.9 -14.2 1 ~0.19% 0.0680
NO Other JOb Seeker attrlbute |n the model was Q249: Whic...situation? [ Unemployed) 0.5% -2.2 -9.9 6 -0.057 0.581
. L. Q249: Whic...situation? [Employed at one part time job) 1.4% -3.7 -12.5 5 -0.085 0.415
S|gn|f|can’[ at the p < 0.05 level. Q249: Whic...situation? [ Full-time Student) 2.4 5.4 -15.0 4 -0.114  0.268
Q249: Whic...situation? [ Business Owner) 5.4% -12.8 -28.5% 3 -0.161 0.10%
Q249: Whic...situation? [ Retired) 7.2% 19.2 -39.1 1 -0.197 0.059%
_ . . e Q249: Whic...situation? [Employed at multiple part time jobs) 3.7 -9.8 -27.9 8 -0.101 0.286
And the Decision to Apply is not a significant Q249: Whic...situation? [ Employed at multiple full time jabs]
H Q249: Whic...situation? [ Disabled] 6.0% 15.6 -9.7 41 0.114 0.226
predictor a at the p < 0.3 level. e .
Income 0.7% 0.1 -0.6 1 0.018 0.847
Education 10.5¢% 1.7 -4.0 1 -0.158 0.160
Decide-to-Apply (Self-Reported Ability: 3 = Yes) 9.5% .4 .7 5 0.08e 0.37%
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SUS PREDICTOR: GENDER

Regression of SUS Score with 7 explanatory variables

Employment Situation transformation: =

Controlling for Age, Income, Education, Pay .
Type’ Persona’ and HaV/ng a Ful/—t/me Or not © 0 wmen [ iknowwhativentand howto getit s Field Minimum Maximum Mean Deviation Variance Count

Std
having Full-Time Job: | I
. osee % Age . Male 37.50 100.00 87.50 10.42 108.48 56
[ Female 41.50 100.00 80.68 15.28 233.53 48
When Gender changes from Male to Female,
SUS Score averages a decrease of 5.82 in SUS
Score at the p < 0.083 level. Changes in SUS due to Gender
. . arameters elative oefficients ower er ndardize -value
(Note: the difference in Male/Female SUS reremet Weighte @ | Coefictent i b vy e
SCOreS |S 6 82) Intercept 0.0% 91.83 79.3 104 0 < 0.00001
) Pay Type (.../Salaried) [Hourly (pa... 9.3% 3.40 -2.3 9 0.128 0.243
Persona[/ want to make some ext... 9.3% -3.24 -10.5 4 -0.104 0.382
This accounts for 35% of the influence on SUS Personall just need to pay the bil. 3.48 -3.56  -10.6 3 -0.10 0.322
. Persona[/ want to advance my ca... 1.5% -2.89 -10.3 5 -0.080 0.446
Scores (See table rlght) Personal/ don’t know what | want... 5.5% 4.45 -6.5 15 0.078 0.425
Gender[Fermale) 35.2% -11.0 -1 -0.218 0.0261
There is also no other attribute in the model Age 248 0.86]  -1.6 : 0.069| 0.4%0
that was statistically significant. o o T : e
ucation 18.1% -1.91 -4.2 0 -0.182 0.0942
Has at least one full-time job 15.8% 4.34 -1.2 10 0.161 0.122
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Most “Difficult to Find”

18% percent of respondents who did not report “Yes- | decided to apply” reported that finding desired
attributes of Schedule/Hours were difficult to find (16% for location and 16% for Job Title(s)/Role(s).

These selections were only populated to respondents who had selected it as an ideal attribute of a job (so
it it didn’t matter to them in the pre-test, then it wasn't probed for in the post-test.)

However, the difference between male and female responses did not vary significantly at the 0.07 level
(Female 21%, Male 14%).

Areas That were "Difficult to Find" (For those who did not decide to apply) 56 Responses

e

18%

16% 16%
15%
11%
10% 9%
6% 6%
) . l ]

Schedule Hours Location Job Title(s)/Role(s) Job Description Compensation/Wag Company Ideal Other N/A - none of these Other, please
Information es job attributes were explain:

- — difficult to find.




Regression of SUS Score with 11 explanatory variables

SUS PREDICTORS — WITH SYSTEM DIFFICULTIES Guide o Linear Regrsssion

Sample Size Method R-Squared Standard Error Coefficient of Variation Model Fit (AICR)
104 M-estimation 0.374 1.2 0.133 128
) SUS Score = Location - difficult to find Clearly significant
So let’s look at what happens when we take all vt © O VOO0 | Controling o cthervreies i
, . i Pasdiohions - : when  _${a://QID221/ChoicelextEntr... regression, when Location - difficult to
the areas that respondents who couldn’t decide Job Descripon formation .. | fndchanges from @lankt:
« _1icc . ” t 0 when (Blank) *  ${q://QID221/ChoiceTextEntryValue/1)
to apply thought were “difficult to find. sverages decrss f 0080 U5
Education Gender core.
. e , . . .y . e A‘ : When | Female The size of the green bar indicates the
When Location- difficult to find changes from not being a function of not deciding to apply to being a Gender influence this varisble plays within this
factor in not being able to decide to apply, SUS Score averages a decrease of 9.08 (p < 0.05), " 801 when - moast

controlling for other variables in the model.

Job Title(s)/Role(s) - difficult t..

When Job Description Information - difficult to find changes from not being a function of not deciding POl Sllaib2z CholcelextEntr..

to being a factor in not being able to decide to apply, Job Description Information - difficult to find, : o
averages a decrease of 8.93 in SUS Score (p < 0.05), controlling for other variables in the model.

Q249: Which of these best des...
Emoloved at one full time iob

Changes in SUS Score due to Education depend on the value of Gender and vice versa. So in

addition to the non-interaction change when Education increases by one and Gender is Female SUS Perameters vy @ | Coafficients LowerCl < | UpperGl ¢ | Standerdited Prvalue
Score decreases by 4.67 (p < 0.01). Controlling for other variables in this regression, ] Zjiz sy BB T
When Gender Changes from Ma|e to; Location -...It to find [${g:/QID22... 17.9% -9.1 -16.8 -1.4 -0.246 0.0207
H Compensati...difficult [${q:/QID2... 1.0% 3.4 -4.9 11.8 0.080 0.417
Female averages a decrease Of 501 n SUS Score (p < 005) Job Title(...It to find [${g:/QID221... 10.2% -5.6 -12.4 1.2 -0.152 0.104
Company -...It to find [${g:/QID2... 3.0% 7.1 -1.2 15.4 0.149 0.0931

. P . . . . . . frre ob Descri...It to find [${g:, . -8. -16. -1. -0. .
This may mean that perceiving certain types of Location and Job Description information as difficult o . = L = ., o.oam
to find, is more often associated with higher educated females, and has the opposite effect for males. Q249: Whic..situation? {Froelanc.. 0.8 L7 82 a8 -0.088  0.615
Q249: Whic...situation? [Unemplo... 0.4% 0.8 -6.4 8.0 0.021 0.832
Q249: Whic...situation? [Employe... 0.7% -3.9 -11.9 4.1 -0.090 0.338
So what are higher educated females pursuing, career path wise? And how does this inform the Q249: Whic..situation? [Ful-time.. 2.68 -0.191  0.0620
. . . . . f? Q249: Whic...situation? [ Business... 6.7% -12.4 -26.7 1.8 -0.156 0.0863
Contents Of the JOb descrlptlon lnformatlon . Q249: Whic...situation? [Retired] 2.6% -14.7 -32.7 3.3 -0.151 0.110
Q249: Whic...situation? [Employe... 1.8% -9.6 -25.8 6.6 -0.099 0.247
In order to do this, we'll take a look at the Career Path pursuits of higher educated females vs. higher e o e e e o
educated males in the Sample_ Age 0.4% 0.5 2.1 3.0 0.038 0.715
Income 0.4% -0.0 -0.7 0.7 -0.003 0.971
Education 4.3% -0.0 -2.5 2.4 -0.004 0.973
Education:Gender[ Female] 14.9% -4.7 -8.3 -1.0 -0.289 0.0119

+ 908
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Associations with “No- | did not find a good job”

Professional Degree Careors (Has a Standardized National Tests) is subtly negatively correlated with No - 1 didn't find a good job
o statis esults -

_ . . . Job Titles/Rol
The top associations with No- | did not find a ob Titles/Roles

good job:

In order of significance and effect Size:

« Job Title(s)/Role(s)- difficult to find (Effect
1.53, p < 0.0001)

* Job Description Information — difficult to find
(Effect 0.99, p < 0.009)

* Location — difficult to find (Effect 0.96, p <
0.005)

* Career Path Pursuits with national gender
imbalances (Effect -0.21, p < 0.05)

* Career Paths with standardized state tests
(Effect -0.20, p < 0.05)

Profession w/ "gender imbalance” (Data USA, Male = 1)) is subtly negatively correlated with No - I didn't find a good job
istical test results ~

Location

However, it's important to see these while
controlling for all other demographics.

57 of 104 datapoints (54.8%)
0 Professional Degree Careers (Has a Standardized National
1
0 No - | didn't find a good ...

So now we'll put them in another model after
assessing associations with the the top two
associations with “No- | didn’t find a good job”

49 of 104 datapoints (47.1%)
0 Profession w/ "gender imbalance® (Data USA, Male = 1))
0 No - | didn't find a good ...
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What'’s associated with “Yes — Decided to Apply”?

Correlation of Career Path Pursuits w/ male “gender imbalance" is subtly positively correlated with Yes -

. . . . “ decided to apply
Observations associated with reporting “Yes- |

decided to apply”:

« RE: SUS positively correlated with “yes” -
0.320 (p < 0.000931)

« RE: Male - significantly higher (Cohen’s D;
= 0.408; p < 0.05)

Yeos - decided to apply

« Career Path Pursuits (Industries) with

national average gender imbalances ot P — )
towards male: B et T
« Subtly positively correlated (Effect Consmc ootz © |, 8012
Size: 0.26, p < 0.01) (see graph right) —_—
Professions that are not, on average,
more male dominated, had significantly U
lower observations of reporting “Yes- | variable Coding:
i " Career Path Pursuits w/ male “gender imbalance” (Professions, Data USA) = 1
deClded tO apply Accounting, Finance, Information Technology, Military Protective Services, Engineering

So why is that?
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Decide-To-Apply Predictors

Regression of Decide-to-Apply (Self-Reported Ability: 3 = Yes) with 14 expla

Guide to Linear Regression

atory variables

Sample Size Method R-Squared Standard Error Coefficient of Variation Model Fit (AICR)
104 M-estimation 0.636 0.740 0.336 353
. Decide-to-Apply (Self-Rep... = Gender Career Path .. Clearly significant
When we add Career Path Pursuits S v
cslmate! Parameters Coefficients Lower 95.0% C1
. . Gender|Female |:Career Path Pursuing| Administrative &¥x2F; Clerical| 1156622374 «1.744276646
and |Ook a‘t the d Ifferences Make Predictions Q249: Which of these best deseribes your current employment situation?| Em LE4S0T4188 -3.009592438
Career Path Pursuing|Real Estate| ~1.625493131 ~3.059687915
Job - difficult to &#2F; &¥ 0. -1
C Wages - Py | &N2F; Chodee Te 0559896024 113251069
b etWe e n G e n d e r . Gender|Female|:Career Path Pursuing| Human Resources| 06452089 1286949772
. Career Path Pursuing| Human Resources| 0.6452089 1285949772
Career Path Parsamg] Community &amp; Socml Services| «1.129521089 <2314890732
Coanpany - difficukt to fod $ {ga&M2FEN2FQID22 1 &¥x2F (hoice TextEnery V' 75 <1.130146554
Gender| Fermle| Career Path Parsaing] France | -4 53604765
. . . Job Tile(shRole(s) - ifficak to fmnd(${q&N2FANIFQID22 &¥2F ChoxceTe 2 0505821154
-fO- - . — Gender|Femle| Career Path Parsuing] Arss &amp; Desiga] -1.00100193 -2216609575
Changes in Decide-to-Apply (Self-Reported Ability: 3 e T
Gender| Femle| Career Path Parsuing] C: Serviced¥2F Seppoct] -2 009999554 -4.619695581
Yes) due to Gender depend on the value of Career Path Qi Whkchof e b deerbes o e cplyment st 0316665
. . . . Gender{Femlk | Carcer Path Pursuing] Engincering] -1 OS4465465
Pursuing and vice versa. So in addition to the non- - 16 When | Female oo Administra, | \Coeer P RessmglFeuace ozezsmonz
. h Career Path Parsamg] Qualty Assarance] : 0891468557
interaction change, when Gender and Career Path e e e B AL :
. Carcer Path Parsuing] Accounting] -0.542220708 1625137656
Pursuing changes to: Fimae ommm oz
Carcer Path Parsaing] Arss &amp; Design] 209 1027577434
Career Path Parsaing{ Marketing) 2192 -1355367141
Persona[] dond¥x272 know what | want or what | can do, o0 1&#x27:m not sare 2046 0515467608
H H H H H Gender| Femalke| Career Path Parsumg] Consalktng| 25931 ~2819344061
+ Female and Administrative/Clerical there is on average a (315 Wh of e et erbes o v oy samee{Enply 0SS0
d f 1 16 . D d A / S /f /—? d Career Path Parsuing] Castomer Service &¥x2F Support] 0546046261
- - - Q249: Whach of these best describes y cure oy smmtion?|Retred <0.652554567 6813
ecrease O . In eciae to ppy( € eporte + 0237 x  Age l\cm[lmmcd:pyub.mm;.\:m:;;:;-.»:zchnm}::; 0173 0628758209
HH Y v ———— Persona[l wa ke xra money and stay besy, 5o | wast to woek from 0170350001 0320451922
Abl/lty- 3 = Yes) ('J::‘l[‘at‘lwuhm'('mmc |' = - 0442377492 0924174325
. o Carcer Path Parsuing] Hospita Ity | 0407381419 -0.977554008
« Significant at the p < 0.0001 level (R-squared Job DESCrIption INFOMMAtION - .. |q245: Which of fese bes ceseiesyou e cmploymend shsonlulbis 0202604526 -1 063479708
+ 0 when (Rlankl Carcer Path Parsuing| Other| 02054523 -0.617540282
O 63) Gender{Femak | Career Path Pursuimg] HeaMacare Services] 0271015313
. Career Path Parsamg] Sakes| ~0.170832577 0973265297
. . . . Career Path Parsamg] Engmeerng| ~0.145504204 J0.871248037
+ Controlling for all high level areas that participants Carser Path Pursuing LIS Whkhof e b decrbes o e coplymust sl [Dinble 0264218 10650146
Income 0044453801

thought were difficult to find.
* (Model is too large to be depicted — Excel
of Model depicted on right)

This may indicate that the overall decision to apply relies

on the types of jobs that are easy to search for, have

relatively high standardized job descriptions, titles, and - M6 when | agministiativelClercal
on average
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Career Path Parsuing] Basimess Development]
Gender| Femak| Carcer Pah Pursaing] Saks)

| Gender{ Female | Carcer Path Porsuing] Other]

Gender{Femalk | Carcer Path Parsuing] Accounting]
Gender] Fermlk|

Q249: Which of hese best describes your current employment sitmtion?[ Freehz
Gender| Femle| Career Path Parsuing] Medin &amp; Commnic intioas|

Career Path Parsuing] Medin &amp; Commnic inios|

Career Path Parsamg| Heakcare Services]

Gender| Fermle| Career Path Parsuing] Education)

Gender| Fermle| Career Path Parsuing] Entreprencurship)

Career Pash Pursaing] Education]

Gender{Femlk | Career Path Parsuing] Marketing]

Pay Type (HourlySakiried){ Hourly (paid a wage for cach bour worked)]
Schedale/Hours - difficul{ S |q A 2F A 2FQID221 &N 2F Choice TextEaay Ve
Career Path Parsaing] Parchasing]

Carcer Path Parsuing] Entrepeencursip)

Locaton - difficult to fod] S {g: &N QFE&N2F QD221 &¥x2F (hoxce TextEnary Ve
Gender| Fermle| Career Path Parsuing] Real Estase]

Gender{Femle | Carcer Path Pursuing] Hospitalty]

Gender{Femal | Carcer Path Pursuing] Parchasing)

Gender| Female | Carcer Path Parsuing] Basimess Development]
Gender{Femlk | Career Path Pursuing] Qualty Assarance

Imtercept

Career Path Pursuing] Admimissrative d¥2F Cerical]

Q249: Which of these best describes your current employment sits tion?[ Basimes
Age

Sample Stze

14 of 14

-1.8147E-17
0.102197661
0.055950429

-0.102402129
-0.102402129
0.10460277
«0.133890402
-0.131407942
-0.088326796
0100236059
0028707002

007
0010213518
[

oooo

2454420882
-1.156622374
-1219805322

0237289779

Method
M-estzmton

-L717107278
-159797E-16
529913
0554079441
-1.040515157
-1.040515157
0895043126

1178266303

-1.424610723 1220138535
-0350022701 0407636705
-0.495895832 0550692665
-1.243530892 1374087915
-1.002196728 0549742173
0526927065 0547354101
0 0
0 0
0 0
0 0
0 0
1219157005 3659684758
17442766 -0.568968103
2 150504045 -0.248T06598
0042750566 0431788992
:uﬂud Errer

-0.007413657
0.004467528
0 NaN
0 NaN
0 NaN
0 NaN
0 NaN

Upper 95.0% C1  Standardized Coef! P-value
0565968103 0192573832 0.000114503
0286855876 0194978158 0017669432
0191698347 ~0.192330332 0026285022
0071823119 0.027469116
0046982858 003320673
0.
0.
0.055848554 0.051814986
0.054475597
0.050398111
0.098783014
0112326086
0918813495 0125856884
0619696473 0134109334
0815559706 0200081463
0611123551
207015495
0654116231
0962324214 -0.161931851
0540696238 «0.05027797 0326414477
0.096960102 -0.140337818 0342112592
0361863016 -0.128923802 034769686
0.48492874 0132200632 035390576
137030853 0120818814 0374287447
1.066292198 -0.103698359 0376555071
1.859057821 0.092912295 0400524443
3329253511 0.191965987 0436548883
1.017367678 -0.108648195 0443739369
0281584802 -0.084480358 04547843
0651231923 0.083271042 0496264865
1.808929309 0.073654401 0525770405
1.792316845 0.048195937 0564258907
0617805853 -0.079363677 0591631599
1028904882 0053292687 0.624769248
0983991828 -0.070285M6 0673339462
0.631400144 -0.048317461 0.676269173
0579639629 0.044288965 0693635876
1.606145105 0.031330187 0698784279
0.064095054 0. 442
1517978157 0. 89
11454565 0760876238
1317364862 0.796257636
1.23503E-16 080174146
0541925235 0.051765532 08114668902
0442178583 -0.0262108 082575789
0835710898 -0.012114854 0830550036
0835710898 0830550036
1104248666

0.87955786
0881961453
0917849224
0922126314
0957956’
0970271361

9.845316E.05
0.000114503
0.013819266
0.016795071

Coefficient of Vark Model Fit (AICR)



What was most difficult by gender?

Of all the areas that were “difficult to find”:

Show statistical test results »

Reorder | Filter: | Count v

22% of females reported Location as “difficult to find” vs. 8.9%

of males (however this is only significant at the p < 0.06 level) -
This was the only topic area of difficulty that was associated e

with gender, at this significance level.

is greater than 0

d

hal

Male tends to have much higher values for Prof

Count

56
48

ionw/ "g

im

" (Data USA, Male = 1)) than Female

Average ~

0.446
0.104

Median % E

0

0

22% of females reported Location as “difficult to find” vs. 8.9% of males

Additionally, males in the sample are reflective of the normal
population phenomenon, by having a career path pursuits in o
predominately male dominated fields. b Female

Male
Female
Male
Female
Male
Female
Male

55% of Males reported “Yes — | 35% of females reported “Yes — |  Femake
decided to apply...” decided to apply...” =

Female
Male
Female
Male
Female
Male

I Female
Yes1deci pejoo! Wi No-lddnctndagoodo Male
o1 i nd 5003 job oo

Please select the job attributes th.. -+
8) ${q://QID221/ChoiceText...
56) ${q://QID221/ChoiceTextE...
(48) ${q:/QID221/ChoiceTextE...
6) ${q:/QID221/ChoiceTextE...
18)  ${q://QID221/ChoiceTextE...
56) ${q://QID221/ChoiceTextE...
(48) ${q:/QID221/ChoiceTextE...
6) ${q:/QID221/ChoiceTextE...
18)  ${q://QID221/ChoiceTextE...
56) ${q://QID221/ChoiceTextE...
(48) ${q:/QID221/ChoiceText...
6) ${q:/QID221/ChoiceTextE...
(48) ${q:/QID221/ChoiceTextE...
56) ${q://QID221/ChoiceTextE...

(48) Other, please explain:

56) Other, please explain:

(48) N/A - none of these job at...
»6) N/A - none of these job at...

13.3%
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Associations with “Job Titles”

Job Title’s — difficult to find — mostly associated with
No- | did not find a good job, therefore, these are the
associations with difficulty in finding a Job

Titles:

+ RE: Job Title(s)/Role(s) (Effect 1.53, p < 0.0001)
on “No”

« Job Title(s)/Role(s) had the only statistically
different disparity between needing to know
the job title before deciding to apply and not
needing to know before deciding to apply
(Difference: 68% vs. 27%, significantly
different at the p < 0.01 level (see middle
chart right)

* (and “ideal” job attributes)

» Associated with Job Description information
being identified as difficult to find (Effect =
0.3, p < 0.05)

« But there was no other association to any
other variable in the survey (including all
demographics)

Therefore, the broader category of industry is likely to
be a predictor of SUS and decisions to apply.

Ranked T-Test (Recommended)

Job Titles/Roles

P-Value 0.0000107

Effect Size (Cohen's d) 1.63

Hide unranked T-Test results ~

Reorder | Filter: | Count is greater than 0

Job Title(s)/Role(s) - difficult to find Count Average -
${q://QID221/ChoiceTextEntryValue/4} 16 0.813
(Blank) 88 0.182

Median Yo E

1

0

Based on the areas you described earlier, which of these areas do you feel you need to know before you
decide to apply to the job? (Select all that apply.) - Selected Choice

Job Title(s)/Role(s) - difficult to find

Based on the areas you described earfier, which .. = =9
${q://QID221/ChoiceTextEntryValue/d} 1

(Blank)
$(q://QID221/ChoiceTextEntryValue/4)
(Blank)

b $@:/aip221, y }
(Blank) ${q://Q1D221/ChoiceTextEntryValue/4} 27.3%
$(q://QID221/ChoiceTextEntryValue/4} $(q/QID221/C 8
(Blank) ${a://Q1D221/Cl 14.8%
$(q://QID221/ChoiceTextEntryValue/4} ${q://QID221/Choice 43.8%
(Blank) ${q://QID221/Choice 27.3%
$(q://QID221/ChoiceTextEntryValue/4} $(q://QID221/Choice al 25.0%
(Blank) ${q://QID221/ChoiceTextEntryValue/8} a7.7%
${q://QID221/ChoiceTextEntryValue/4} ${a://QID221/ChoiceTextEntryValue/9)
(Blank) ${a://QID221/ChoiceTextEntryValue/9)
${q://QID221/ChoiceTextEntryValue/4} Other, please explain 6.3 [
(Blank) Other, please explain

There is a statistically significant relationship between Job Title(s)/Role(s) - difficult to find and Job Description Information - difficult to find

Hide statistical test results -
Fisher's Exact Test

P-Value 0.00748
Effect Size (Cramér's V) 0.300
Sample Size 104

Show/hide Chi-Squared results
Reorder - | Reset | | Count [ All % | Row % [ Col %

Job Description Information - difficult to find

Job Title(s)/Role(s) - difficult to find (Blank) ${q://QID221/ChoiceTextEntryValue/6}
(Blank) & 88.9% |- 57.1%
${q://QID221/ChoiceTextEntryValue/4} 11,18 |* 42.9%
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Associations with “Job Description Information’

Ranked T-Test (Recommended)

Povalue 00084 Job Description Information

Effect Size (Cohen's d) 0.990

Secondly, Job Description information—
difficult to find — is mostly associated with

No- | did not find a good job, therefore,

these are the associations with difficulty in wadn ¢ | [ T4)

${q://QID221/ChoiceTextEntryValue/6) 14 0.643 1

finding Job Description information: = :

« RE: Job Title(s)/Role(s) (Effect 1.53, p <

1 1 So either they found what they were looking for in JD or in the Location?
0.0001) on “No
° Of Z‘hose Who t‘houghl‘ t‘hal‘ loca l‘lon There is a statistically significant relationship between Job Description Information - difficult to find and Location - easy to find

Show statistical test results *

was easy to find 97% thought that ver rom | cons | s o [
JD information was difficult to find Location - sasy o find

« Of those who thought that location oA ’ e
was difficult to find 62% thought that e T
JD information was difficult to find

« Both observations statistical at the S

O O 5 | e V e | = Job Description Information - difficult to find

“  iZ Location - difficult to find Filters Notes Export

There is a statistically significant relationship between Job Description Information - difficult to find and Location - difficult to find

Show statistical test results »

So we have this relationship between Job oo~ o] [com [ v [
DeSC r i pt i O n S a n d LOC at i O n ' (Blank) rocston - dedtte f;:::IIQI02ZI/ChoiceTe:(tEntryVaIue/l) Tot

Job Description Information - ...
90.9% | © 62.5%

9.1%

(Blank)
${q://QID221/ChoiceTextEntryValue/6}
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So which is it?

Location/Schedules hours
or
Job Titles & Job Descriptions?
or
Gender & Education

(Task Analysis)



TEST DESIGN

Task Prompt for
Job Search Task

Imagine yourself in this
scenario:

| am online looking for a
new job. | happen to
come to this website. My
goal is to look for the
best job, because | don't
want to spend time on
applications if it's not
really right for me.

Based on the scenario
above, please show us
how you would find the
best job for you.

Move on to the next task
when you feel you would
decide to apply or you
could not find a better




Worst case scenario: “No- | could not find a good job” and SUS
<60

Nos & Low SUS Average: :‘37 clicks © 7min I 12 page views [M 11 unique page views Summary of Q151.1.TEXT: Location - Text

where ( Nos & <60 is greater than or equalto 1)

Sample Size Number of distinct categories
Sample Average: :i26 clicks € 5min O 6 page views LI unique page views 5 5
‘ Reorder ‘
. » Q151_1_TEXT: Location - Text Count ~ Py t C lati
Summary of Location - need to know before applying oeaton” o ereen e
. Close to home 1 20.0% 20.0%
where ( Nos & <60 is greater than or equal to 1)
From home or remote Location 1 20.0% 40.0%
Sample Size Number of distinct categories It would be great to be located near my home ... 1 20.0% 60.0%
5 2 Near home, or very commutable 1 20.0% 80.0%
remote 1 20.0% 100%
Total 0% 10% 20% 30 q0% soe 60% 5 100%
‘ Reorder l
Location - need to know ... Count ~ Percent Cumulative Predi bl L. h Id find a iob (N d had a SUS of < 60. their | . ith th
${a://QID221/ChoiceTextE... - . 80,08 80.0% redictably, part|C|pe_1nts t ?t cou .n_ot ind ajo gt'a (Nos) and had a of < 60, their interactions with the
Blanko = N 2008 Lo0s system were much higher (i.e. participants weren'’t just lazy.)
Total 0% 20% 40% 60% 80% 100% 5 100%

*

On average they had 30% more clicks, spent 29% more time, and searched at least 24% more search queries.

These participant’s videos were analyzed. Their pain points (shown on the right) were very similar.
Summary of Location - need to know before applying

where ( Nos & <60 is greater than or equal to 1) * 80% of these participants happen to be female
AND (Gender equals Female) * 80% had a bachelors or more

Sample Size Number of distinct categories * 80% were in non-STEM jobs and non-standardized, non-male predominated fields

¢ ! What were 100% of them looking for?
(oo A location where they could be remote or close to their home. #Location

Reorder

Location - need to know — Count | Percent Cumulative * 80% said they need to know this before applying (these were also all the females in this group.)
${a://QID221/ChoiceTextE... | . 1008 1008 _ _ . S _ .

Total ., " . Their location text field description is depicted on the right.
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Females statistically differ in location preference

Twice as many females, verses males did not describe

their ideal location as a city state and zip. Frequency of Topics in Text Descriptions of the “Ideal” Location by Gender

100.00%
Twice as many females than males described WFH as an Male Female
ideal location. 90.00% M city and/or state listed 48.28% M city and/or state listed 24.00%
M work from home or remote or online 12.07% B work from home or remote or online = 28.00%
48% of the participants who identified as males reported a 80.00% M close or within and home . 13.79% M close or within and home 18.00%
city and/or state in their “ideal” location description, verses = mies : . 6.90% Z e . [000%
24 Of females. 70.00% I near my current location 5.17% near my current location 10.00% I
M time or commute or drive or bikeable | 3.45% M time or commute or drive or bikeable : 10.00%
, ) o ) M regional . 3.45% M regional 0.00%
Twice as many females than males described their ideal B0.000% S would relcosts YT B would relocate 0.00%
location as near the current location. B climate C112% B climate 0.00%
S0.00% iy M close to job C172% M close to job 0.00%
28% of females in the sample wrote about working from
home, remote or online, versus 12% of males. fo0o%
18% of females wrote about working “close” or “within” so00%
certain time or distance from their “home” versus 14% of I
males. '
The inference here is that there is location sensitivity (to o G 459 4598 AE%
being where one is currently living) which is mostly - L eac
observed with participants who identify as female in the Male Female

sample.
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Nos or < SUS 60: Reasons they were looking for a job

Participants who reported “No-
| could not find a good job”
the highest topic frequency of
their reasons were leveraging
a new or existing skill set.

Participants who had a SUS
Score less than 60, their top
reasons for looking for a job
involved their parental role.

33

Summary of Reasons to look for a job

where ( Decide-to-Apply (Self-Reported Ability: 3 = Yes) equals <strong>No</strong>- <strong>| didn&#39;t find a good job</strong>, because: )

Reasons to look for a job Checked Percent
leverage existing or new skills

money or bills or pay or salary or wag... —_—
company or culture or team —
children or daughter or son or kids or ... —
change in schedule/hours [ —
enjoyment/interests —_—

work/life balance —

security —

work from home

Summary of Reasons to look for a job
where ( SUS Score is less than or equal to 60)

Reasons to look for a job Checked Percent
children or daughter or son or kids or ...

money or bills or pay or salary or wag...

change in schedule/hours —
company or culture or team —
leverage existing or new skills —
security —_—
enjoyment/interests .
work from home pe 29.9%

work/life balance

© 2017 CareerBuilder
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Behavior on the Experience: So why is Job Titles and Job
Descriptions a predictor of Decide-To-Apply?

Video Analysis for the participants
who reported No- | did not find a
good job and had a SUS less 60
did these things:
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For those that were looking for remote jobs, a few searched for “remote” in the Job Title Field and the location field for “remote”
initially, but then started looking in the Job Type field.

. Then after not viewing relevant results, participants changed their term and had to figure out whether it was due to

remote or the job title.

For those who were searching for a job with a location near their home those participants initially got irrelevant job titles, and
used the related search suggestions — which removed their location
Or they used an even more specific search term from the suggested search after viewing 0 jobs found for that location.
However, they could not determine if it was related to the Job Title or the location.
A couple expected the Job Titles or cards to include the word remote “remote”
Some scanned the JDP for the word remote (didn't use Ctrl +F)
A couple tried to find a way to change the location for all the search results using the map.
A few verbalized that they didn’t know where the location selections could be made (and hovered their curser at the top - when
the filter/search bar was hidden above the fold or when they had not used the JRP’s dynamic location box before.
All who had used more than one search term and initially set their filters had to re-filter again and again using the same filter
criteria.
All participants in this group who perceived that the first 25 results were irrelevant never loaded more jobs or used filters, --
despite most getting several hundred result listings, some started clicking on only a few cards and then changed their search
term. The implication is that users will perceive the whole list as irrelevant BEFORE they narrow down the list to identify
anything in their “ideal” job criteria.

This may mean that when location is a “need to know” before applying, even if there are hundreds of relevant jobs within the

list results, that are not within the first 25, users will never see them and continue searching for permutations of location and
job titles.
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Shipping Assistant
EW.
FAlT

Easy Apply

el Sons, Inc

Upload/Build Resume

Detroi

Preduction Superviser
EW.Gro

Full Time

Easy Apply

Sanitation Specialist
EW. Grobbel Sons, Inc

Full Time

Easy Apply

(&}

Maintenance Mechanic- Ex..
Detros

EW.
Fll T
Easy Apply

el Sons, Inc

e

Automotive Retall Manager
Big O Tires| Golden Ful

$50,000 - $75,000 / year

Easy Apply

Machine Set-up Technician
Detro

EW.C

Full Time

Easy Apply

el Sons, Inc

Sales / Customer Service R...

Slight Edge S
Philadelphia! Full Time

Easy Apply

Career Development & Learning v

v Date Posted v Pay v Easy Apply Only

Shipping Assistant
EW. Grobbel Sens, Inc | Detroit | Full-Time

Job Details Company Overview

At Grobbel's, here are just some of the benefits you'll enjey:

Medical, dental, vision ife insurance benefits
Paid holidays & vacaty
Quarterly bonuses - b! productivity

Matching contribution to 401 (k) plan
Individual leadership development

Shipping Assistant, $15.00 - $18.00

Position Descriptior

We are looking for an experienced Shipping Assistant who will assist in a variety
of warehouse duties, including shipping and receiving, unkading and loading
trucks, fulfilling purchase orders and keeping warehouse stocked with essential
equipment.

Duties include

* Fill out purchase orders

* Fill requisitions, work orders or requests

* Move materials off racks and package for shipment

= Stock merchandise on racks

* Manage inventory and stock rotation

* Maintain dock and storage facilities in an organized manner

= Maintain all shipping & receiving records as directed.

* Load and unload trucks using a fork lift and/or electric pallet jack

Qualifications:

* Ability to multi-task

* Ability to operate an electric pallet-jack is preferred

* Ability to operate a hi-lo

* Ability to lift up to 80 lbs

* Ability to stand for 8+ hours a day

* Customer service focused

= Highly organized and detail oriented

* Must be capable of completing tasks in a fast-paced environment
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— L]
Below Average Above
Avg. Avg.
Career Path

See the next step in your career
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Recommendations

* Overall, add more nuanced selections for location in the search fields and filters
* Include or improve “Remote” or “WFH” or “work from home” in the location and the job title search fields’ SERP
algorithms

* Or create a filter for Remote (or add it to “Job Type”) so that users can isolate the job title queries from their
location preferences

* Or consider using a map widget modal for setting more nuanced selections (by radius or time) by providing a
icon to open it from the Location search box

* And then having a check box within the modal for “remote/work from home”

* Consider adding more visual affordance for interacting with filters first before searching for new titles by re-creating the
same experience that happens on the homepage with the focus state transition from the job title field to the location box
(green box appears on filters) — this way users will actually leverage their other “need to knows” and be able to see at
least other jobs that meet other criteria (RE: users are not getting to the bottom of the lists with potentially relevant
results.)

*  Keep filters static on the top upon scroll

* Don'’t auto remove filter settings with every new search term — especially when selecting “related searches”

* Consider having a secondary search box in the Job Details area for any secondary words that user’s would like to
find within the JD (users’ don'’t use Ctrl+F for “need to knows” that are lower in their motivational hierarchy.)

35 © 2017 CareerBuilder @a CAREERBUILDER



